
 

How to Write an Email

C o l d  P i t c h  P e o p l e

 A c t u a l l y  R e a d
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TODAY'S DISCUSSION

Who is this Molly lady?

To pitch or not to pitch?

The FEAR of Pitching

Who do you pitch?

Where to find them?

Writing the pitch

Common mistakes

Copywriting tips

Make your pitch stand out

THANK YOU!
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Who is  th is  Mol ly  lady?
And why is  she ta lk ing

to us about copywrit ing?
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Professional Organizer
Turned

Copywriter
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So what happened . . . ?



Life Happened . . .

. . . Stopped Organizing
& Started in Marketingwww.mollyzwinters.com



W h y  I  l o v e  c o l d  p i t c h i n g

I t ' s  n o t  r i g h t  f o r  e v e r y o n e

To pitch? Or not to pitch?

T a n g i b l e  c o n s i s t e n t  a c t i o n  t o  g r o w

y o u r  b u s i n e s s

I ' v e  m e t  s o m e  a w e s o m e  p e o p l e

I ' v e  g r o w n  m y  b u s i n e s s

OK . . .  

SO BACK TO PITCHING
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Don't worry -- I can relate!
If I can do it, YOU can do it.
Think of sales as 'just making friends!'
It's a numbers game. KEEP PITCHING.

Does the idea of cold pitching give you the willies?

THE FEAR OF PITCHING

S o  w h a t ' s  t h e
message here...?
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Corporations and offices
Real estate agents
Management companies
Condo associations
Cleaning companies
Designers

Who you gonna email?



P R O F E S S I O N A L  A S S O C I A T I O N S

Easiest for high volume initially
Directory of members + email addresses

S E A R C H  E N G I N E S

S O C I A L  M E D I A

Where Do You Find Them?
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But wait...what do I write?

Remember WHO you're
pitching

Ready...set...write!
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T a l k i n g  a b o u t  y o u r s e l f  t o o  m u c h  

I know you're awesome — but they don't really care about you! 

They want to know what they're going to get

N o t  a d d r e s s i n g  a  p r o b l e m

You need to explain a problem you can solve

B o r i n g  s n o o z e f e s t

Common Mistakes

Talking about stuff they don't care about
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How do you avoid

these mistakes?



WAIGG — What Am I Gonna Get?

They don't want to know about YOU, they want to know

about how you can help them

Address their problem

What's something that keeps them up at night?

Benefits vs Features

Address the RESULT and not the process

Stick to ONE Call to Action

Tell them what to do — call? email?

Copywriting Tips
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T h e  b e s t  w a y  . . .

"Don't send an email you
wouldn't want to receive."

- Abbi Perets

Pitching doesn't have to 

be salesy & gross

Think of sales as 'just making friends!'
R e m e m b e r . . .
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Making your cold pitch stand out

Send from your own email address

Mass produce without making it

LOOK mass produced

Add a touch of personalization

Formatting & style

Bold, color, etc.

To emoji or not to emoji?

F i r s t  L e v e l
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Making your cold pitch stand out

N e x t  L e v e l

Testimonial in the footer

Future pacing 'Within 2 weeks...'

Personalized Loom video

�   Hi Suzy Q, Molly here! �  Watch Video
 



Follow-up

Don't skip this step!

Mark your calendar

Respect responses
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Important!

Tools I  Use
Loom

aText

Spreadsheet

Streak for Gmail



 

Questions?



M O L L Y  W I N T E R S
The Home Services

Copywriter

How to Reach Me

P H O N E
253-678-3963

E M A I L
molly@mollyzwinters.com

F A C E B O O K  G R O U P
Writing That Works

@mollyzwinters 

ThankThankThank
you!you!you!


